AHHOTAUMSA TUCUUIINHBI:
«MapkeTHHI UHGPOPMANUOHHBIX TEXHOJOTHH»

[{enp IUCIMIUIMHBI

Lenstmu m3yueHuss y4deOHOM NUCUUIUIMHBI SBIseTCS (OPMUPOBAHHUE Y
CTYJEHTOB CHCTEMHOTO IIPEACTABICHUS O TEOPUM U IPAKTUKE MapKETUHIa
uHpopmarmorHsix TexHosorui (MT); momyueHue 3HaHWMA, HEOOXOAWMBIX TPHU
IIOCTPOCHUM OTHOLIEHWMW W KOMMYHMKAallMM MEXAYy OpraHu3alnued u
noTpeduTens MU MHPOPMAILIMOHHBIX MPOIYKTOB U YCIYT, a TakXKe MapTHEpaMu,
npo(hecCHOHANBHBIMUA  COOOIIECTBAMH; MPHOOPETEHUE HABBIKOB MPOBEICHUS
UCCJIEIOBAHUM  KJIMEHTCKOTO  OIlbITa i1  pa3padOTKM  MHHOBALMOHHBIX
IPOTrPAaMMHBIX CEPBUCOB, MPOABMKEHUS HH(POPMALMOHHBIX IPOAYKTOB Ha
U POBBIX PHIHKAX.

Kpartkoe cogep:xxanue
MapxkeTHHT HHPOPMAIIMOHHBIX TEXHOJIOIMHA KaK SKOHOMUYECKasi TUCHUIUIMHA
HccenenoBanye KIMEHTCKOTO ONbITa HA OCHOBE NOAXO0/a AU3aiH-MBbIILICHHUS
OxoHomuka  BnevamieHus.  [lonrBepxknenme  rumore3  UT-mpoekra B
uccienoBanusx kaueHToB (Customer development methodology).
Ouenka nu@poBoro prHKa
AHanmu3 M OLIEHKa pa3Mepa pbIHKa. AHaIM3 IIOKa3aTesied OLEHKM NOTEHIHMAJIA
pBIHKA.
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